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Please talk with Jodi if you have any ques-

tions, or for more details.  

Irish American Heritage 
Month 

Women’s History Month 

Optimism Month 

Peace Corps Day 

March 2 

Courageous Follower Day 

March 4 

International Women’s Day 

March 8 

Mothering Sunday 

March 14 

St. Patrick’s Day 

March 17 

World Poetry Day 

March 21 

National Physicians Week  

March 25–March 31 

Passover 

March 27–April 4 

International Laundry Fold-
ing Day 

March 30 

March into the World of Crafting 

Crafting is a $44 billion industry in America, with people of all ages and 
backgrounds taking part in pastimes like knitting, scrapbooking, quilting, 
making homemade jewelry, and even reupholstering furniture. As both 
Craft Month and Knitting and Crochet Month, March boasts a number of 
crafting holidays, such as International Scrapbooking Day on March 4, Chil-
dren’s Craft Day on March 14, and Worldwide Quilting Day on March 20. 
Whether you craft as an outlet for your creative impulses or to earn money 
on the side, March provides ample opportunities to create something 
unique. 

Personalization might be crafting’s most alluring attribute. Even if two craft-
ers follow the same pattern or set of instructions, no two people will knit 
the very same scarf or build identical birdhouses. Each and every handcraft-
ed item is a unique reflection of its maker, and these personal touches are 
often what make handcrafted gifts so special. Crafting has long been con-
sidered the domain of older generations, yet younger generations, particu-
larly millennials, are being drawn to crafting and other creative hobbies 
specifically because they can personalize their creations. In a world of mass
-produced goods, millennials enjoy making unique items that bear their ini-
tials or display symbols or icons that are personally meaningful. And just as 
younger generations have started taking up crafting, the crafting industry is 
changing to accommodate a new generation of crafters. 

The longtime fabrics and craft retailer Joann recently opened a new Crea-
tor’s Studio store where young crafters can gather to take classes, share 
ideas, and rent machines to finish projects. Younger crafters have also in-
spired technological breakthroughs in crafting. It is not uncommon for 
crafters to sketch designs on digital tablets, cut materials with lasers, or cre-
ate pieces on 3D printers. Yet no matter how newfangled the creative pro-
cess has become, one thing has stayed the same: there is still nothing more 
thoughtful or special than a homemade gift. 

This article originally appeared on activityconnection.com 
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Celebrating March 



 At our march res-

ident town hall we 

will be discussing the 

reopening of the din-

ing room and activi-

ties, and what next 

steps are to further 

reopen. We will also 

provide departmental 

updates for you. If 

you have any ques-

tions or concerns you 

would like addressed 

please place a note in 

the check box located 

in the card room.  

 

MARCH 11th 

at 2pm 

IN THE THEATER 

 

 

 

 

 

Please  

remember to 

wear your 

masks in all 

common  

areas,  

practice  

social  

distancing,  

and wash 

your hands 

frequently.  

 

  

Only the Strong Survive 
  
Oktoberfest may be the most famous of  
German beer festivals, but for three weeks in March, in-the-
know locals travel to Munich for Starkbierzeit, or “strong beer” 
season. While lesser known than Oktoberfest, Starkbierzeit still 
draws six million visitors. And there are no lagers on tap. “Strong 
beers” are brews with a minimum alcohol content of 7.5 percent, 
with some containing as much as 19 percent. These beers were 
brewed strong on purpose. Back in the 1600s, Paulaner monks 
invented Starkbier  
to help them survive the fasting of Lent. 
 

During Lent, the Paulaner monks faced a dilemma. They had to 
fast and were not allowed to eat food to sustain them through the 
day. They could drink, however. So, in 1629, the monks decided to 
brew a beer that was rich in nutrients and high in calories. While 
the brews were colloquially known as “liquid bread,” the very first 
beer was named Salvator, meaning “savior.” In the late 17th centu-
ry, the monks even sent a keg of the beer to the Pope in Rome, 
asking for his approval. The Pope gave his blessing, allowing 
the monks to fill their small tankards (which could hold a liter or 
more) up to five times a day. It wasn’t long before the citizens of 
Munich caught wind that the monks were enjoying this new drink, 
but city laws did not allow the beer to leave the monastery. In the 
1700s, Bavarian lawmakers changed the rules to allow monks to 
serve their Starkbier in public during Lent. In 1751, the first Stark-
bierzeit was held, and the tradition has continued ever since, 
making it the longest-running beer festival in the world. 
  
The hottest reservation during Starkbierzeit is at the Paulaner 
Nockherberg brewery, where the first Starkbiers were brewed. 
Unlike Oktoberfest, where celebrations take place at a central 
location, local beer halls and breweries stage their own festivi-
ties, so visitors can spend three weeks visiting all the local 
hangouts. When in Munich during Starkbierzeit, it is best to toast 
your beer with the old saying: “Liquid bread doesn’t break your 
fast!” 
Article originally found on activityconnection.com 


